LATEST AFFINITY SCOOP

Is it time to switch from InDesign and Quark to Publisher?

byjKevin Slimp
kevin@kevinslimp.com

It’s been a while
since a column has
drawn as much re-
sponse as my Novem-
ber review of Affinity
Publisher, the layout
application that has
so many designers,
editors and publishers
talking. As a reminder,
Affinity Publisher is
an application with
many of the same
features as Adobe
InDesign or QuarkX-
press, but without the
monthly subscription
fee.

Following that
November column, I
was inundated with
emails from publish-
ers throughout the
U.S., Canada and Asia
to learn more about
the new application.
In response, I held two
webinars, attended by
more than 100 newspa-
pers, which presented
an overview of Affin-
ity Publisher, as well
as information about
Affinity Photo — an app
very similar to Adobe
Photoshop — and Af-
finity Designer, which
has a lot in common
with Adobe Illustrator.

Following those
webinars, I heard back
from several publish-
ers and designers who
took my advice and or-
dered the $50 Affinity
Publisher application
and took it for a test
drive. My advice was
simple: Don’t jump off
the InDesign or Quark
ship right away. Spend
$50 (which quickly be-
came $25 when Affin-
ity offered a discount
on its applications
that, as of this writ-

ing, is still available).

So far, all reviews
are positive. Taking
my advice, no one
reported leaving their
current applications
yet, but all seemed
very enthusiastic
about what they’ve
seen in the Affinity
products.

There was good
reason to wait. Affin-
ity has been working
on a beta (1.9) version
of their product for
months, which I've
been testing. It has
many enhancements
not available in the
1.8 version, which has
been on the market
over the past year.
Until Affinity updates
Publisher from 1.8 to
1.9, it just isn’t ready
to do some of the tasks
necessary in newspaper
and magazine design.

Here’s the good
news: It looks like ver-
sion 1.9 of Publisher is
eminent. With version
1.9, users have almost
all the tools they are
used to using in InDe-
sign and QuarkXpress,
and a few more.

For newspapers and
magazine, there are
two areas I find Affin-
ity Publisher lacking,
compared to InDesign
and QuarkXpress:

e Libraries: There

are no libraries in
Publisher, which might
or might not be a big
deal for your designers.
Assets are similar to
libraries, but can’t be
alphabetically sorted
(yet), which is a defi-
nite deficiency.

e Tables: Publisher
has the ability to create
tables, and they work
fine, but it requires
more steps than

tables in InDesign and
QuarkXpress.

Having written that,
I'm reminded that most
designers rarely use
the table features in
InDesign or QuarkX-
press, however, for
those of us that do,
they’re very important,
so these might be deal
breakers.

Since my November
column, I’ve been quite
impressed at the speed
with which the pro-
grammers at Affinity
(Serif Ltd.) have made
additions and improve-
ments to the beta
application. The PDF
workflow works very
smoothly now, giving
users the ability to let a
PDF file “passthrough”
without any changes to
the original or to open
and edit the PDF file
in Publisher. Trust me,
you will rarely, if ever,
want to edit a PDF file
from an advertiser, but
the ability is there.

Affinity has recently
added the ability to
merge data from Excel
and other databases in
Publisher documents.

I played with this
feature for about two
hours and finally fig-
ured out how it works.
So far, so good.

Issues with para-
graph styles, called
“Text Styles” in
Publisher, have been
fixed, as have earlier
issues with guidelines.
Frankly, as far as I
can tell, everything is
working as it should.

I'm sure it was
tempting for the folks
at Affinity (Serif Ltd.)
to release version 1.9
sooner. It tells me a
lot about the company
that they’ve waited
until they’ve gotten
all these issues fixed
before releasing it to
the public.

My 900-word limit is
quickly approaching,
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so here are some things
you should know:

e Affinity Publisher
sells for $50 (they have
it on sale for $25 as

I write this). That’s

a one-time fee, not a
monthly subscription.

¢ If you already have,
or order, the 1.8 version
of Publisher, the 1.9
version will be a free
upgrade.

e There are free 30-day
versions of Affinity
products available at
affinity.serif.com.

e If you order
Publisher, order
Affinity Photo. This
will allow you to edit
photos while working
on a page in Publisher,
without forcing you to
leave Publisher to work
on the photo in another
application.

Have I lost my love
for Adobe products? No
way. My relationship
with Adobe goes back
a long way. In the 1990s
the then-CEO of Adobe
wrote to me, “I'm
not sure we’d still be
in business without
you.” Heck, later this
week, I'm leading a
webinar for more than
100 newspapers in
advanced InDesign.

But my love for the

printed word is greater.
I won’t be leaving
InDesign to switch to
Publisher any time
soon. But for many
newspapers, it might
be a way to save hun-
dreds of dollars each
month, with no loss in
productivity.

My advice hasn’t
changed. Go ahead
and purchase a copy
of Affinity Publisher.
Have a designer begin
working with it to
create ads and report
his/her findings. Then,
if/when the time is
right, make the move
to Affinity.

If you do make the
move to Publisher,
you’ll want to purchase
a copy of IDMarkz from
markzware.com. ID-
Markz will allow you to
convert your InDesign
documents to Publisher
documents with the
press of a button.

I have a feeling it
won’t be long before
a lot of newspapers
and magazines will
be creating pages and
ads using Affinity
Publisher, but there’s
no rush. Get Publisher,
try it out, and see if
it’s for you and your
staff. In the meantime,
don’t get rid of your
copies of InDesign and
QuarkXpress.

Kevin Slimp will be offering a 2-hour
Affinity software webinar on March 4 at

newspaperacademy.com



